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16 m m  F i l m  P r o d u c t i o n 
Mark Raker 
Jul 19 – 25, Oct 11 – 17
Film continues to be the preferred choice of many filmmakers. 
This course covers the mechanical and optical principles that 
make motion pictures possible. Each student gains experience  
as a director of photography and shoots a scene on Super  
16mm film. 

Tuition: $1,495	 Levels: 3 & 4

Workshop sponsored by:

Pa n a s o n i c  S m a l l  F o r m at  HD   F i l m m a k i n g
Bernie Mitchell 
Jul 26 – Aug 1, Oct 11 – 17
Small format HD cameras have revolutionized shooting and 
Panasonic is at the leading edge of this technology. Solid-state 
media is raising the bar for record quality and this workshop  
is for all who want to stay current with this latest trend.

Tuition: $1,195	 Levels: 3 & 4

Workshop sponsored by:

D i r e c to r  o f  P h oto g r a p h y  M a s t e r  C l a s s
Aug 9 – 15, Oct 25 – 31
A film director relies upon the DP to help create a specific  
look appropriate to the story. Under the guidance of a  
Master DP, students share work, discuss careers, and explore 
the challenges that cinematographers face in aesthetic and  
dramatic storytelling.

Tuition: $1,395	 Level: 4

F e at u r e  F i l m  L i g h t i n g 
Potential faculty: Jim Plannette, Jacek Laskus 
Aug 2 – 8, Oct 18 – 24
Successful filmmakers all over the world consider lighting  
to be a primary tool in visual storytelling. This is the most 
advanced lighting workshop for those who want to explore 
dramatic lighting techniques for feature films, commercials  
and television programming. 

Tuition: $1,450	 Levels: 3 & 4

Workshop sponsored by:

Wo m e n  F i l m m a k e r s  R e t r e at 
Aug 16 – 22
Every year more women not only enter the field of filmmaking, 
but receive high awards for their work. Led by an accomplished 
filmmaker, this class brings together filmmaking women to 
share their stories of achievement and challenge, and exchange 
ideas and tips of the trade unique to women. 

Tuition: $995	 Levels: 3 & 4

Pa n a s o n i c  HD   &  P 2  C i n e m at o g r a p h y 
Michael Minock  
Oct 4 – 10
Panasonic is at the leading edge of HD cameras. This workshop 
is for those who want to explore the technical and creative 
potential of the VariCam and P2 data management. Students 
bringing a Panasonic HD camera may receive a rebate.

Tuition: $1,595	 Levels: 3 & 4 

Workshop sponsored by:

BROADCAST
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F o u r - W e e k  F i l m  S c h o o l 
Jun 7 – Jul 4, Sep 6 – Oct 3
The demand for qualified filmmakers continues to grow. This 
intensive hands-on workshop teaches new filmmakers how to 
make their own films using professional tools and processes. 
Students research, write, produce, and edit a number of  
projects over the four weeks.

Tuition: $2,895	 Levels: 1 & 2

Workshop sponsored by:

F o u r - W e e k  D o c u m e n ta ry  F i l m  S c h o o l 
Aug 2 – 29
With the growth of the documentary as a widely popular  
visual medium, this course gives students the hands-on experi-
ence of developing and producing a short documentary. Stu-
dents learn the process of research and preproduction, directing 
interviews, capturing actualities, and finally bringing the story 
together in editing.

Tuition: $2,895	 Levels: 2 & 3

Workshop sponsored by:

B a s i c  V i d e o  C a m e r a  &  T e c h n o lo g y 
Potential faculty: Tom Robotham, Sid Levin 
Jun 7 – 13, Aug 30 – Sep 5
Digital video cameras are constantly evolving. This course is for 
emerging professionals who want to become proficient with the 
latest digital video cameras. Through lectures, demonstrations, 
screenings, field exercises, and editing sessions, this class covers 
the world of digital cinematography.

Tuition: $1,070	 Levels: 1 & 2 

Workshop sponsored by:

E x p e r i m e n ta l  F i l m m a k i n g 
Potential faculty: Joel Katz, Walter Ungerer 
Jun 21 – 27
There is an important segment of filmmaking in which the tradi-
tional plot recedes in favor of photography, graphics, and music 
to convey a message or feeling. Participants in this workshop 
challenge the boundaries of the traditional viewing experience.

Tuition: $995	 Levels: 2 & 3
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D i g i ta l  I m ag i n g  T e c h n i c i a n  I 
Lewis Rothenberg 
Jul 5 – 11
Digital motion capture is becoming a popular choice for many 
major productions. The DIT works closely with the DP to  
help design the visual look of a production and is responsible 
for maintaining quality and consistency throughout the  
entire production.

Tuition: $995	 Levels: 2 & 3

D i g i ta l  I m ag i n g  T e c h n i c i a n  II  
Lewis Rothenberg 
Jul 12 – 18
Working effectively as a DIT, in the high-pressure atmosphere 
of an on-set production, requires enormous skill and experi-
ence. This advanced workshop is for students who have ample 
digital video experience or have taken the DIT I workshop as  
a prerequisite.

Tuition: $995	 Levels: 3 & 4

N e w  DV  F i l m m a k e r 
Potential faculty: Geoff Uloth, David Berez, Bill Megalos 
Jul 12 – 25, Oct 11 – 24
People from all walks of life are finding the joy of video film-
making. This hands-on, two-week workshop is for new film-
makers who want to create documentaries, dramatic scenes, 
and personal videos. Students shoot short exercises to learn  
the process.

Tuition: $1,595	 Levels: 1 & 2

Workshop sponsored by:

B a s i c  V i d e o  P r o d u c t i o n 
James Ruddy 
Jul 26 – Aug 1, Sep 20 – 26
The ability to create a professional film requires a complete 
knowledge of all its aspects. This workshop is for emerging 
video professionals, corporate staffers and freelancers who want 
a working knowledge of the entire video-making process: pre-
production, production and post-production.

Tuition: $1,070	 Levels: 1 & 2

F i l m - s t ly e  v i d e o  
p r o d u c t i o n  t e c h n i q u e s 
James Ruddy 
June 21 – 27, Sep 27 – Oct 3
This course is for experienced or ‘traditional’ video profession-
als to broaden their understanding of the medium and advance 
their production methods with film-style techniques and con-
cepts. Through exercises participants learn increased production 
values and produce projects during the week.

Tuition: $1,070	 Levels: 3 & 4

P l at y p u s
Dirck Halstead and PF Bentley 
Jul 26 – Aug 4, Aug 9 – 15
Journalists today must increasingly be fluent in all media: writ-
ten, audio, and video. With this series, developed by award win-
ning photojournalists Dirck Halstead and PF Bentley, journal-
ists learn all the skills to work successfully across media in the 
contemporary marketplace. 

Tuition: $1,995 (shooters)/995 (producers)/750 (students) 
Levels: 1, 2 & 3

Workshop sponsored by:

S o u n d  P r o d u c t i o n  &  M i x i n g 
Mark Ulano 
Jun 21 – 27, Aug 9 – 15, Oct 4 – 10
Sound is the most under-appreciated element of filmmaking,  
but sound can make or break a film. Students learn the tech-
niques and aesthetics of quality sound production and mixing, 
including the equipment necessary for quality recording and 
mixing in the field.

Tuition: $1,195	 Levels: 2 & 3

S c o r i n g  M u s i c  f o r  F i l m  &  V i d e o 
Rush DeNooyer 
Jul 12 – 18, Sep 20 – 26
The emotional impact of a film’s soundtrack cannot be dis-
missed. This course explores how music creates dramatic impact 
in storytelling. Students learn why certain scenes benefit from 
music and explore the working relationship between composer 
and filmmaker through actual film examples. 

Tuition: $895	 Levels: 2 & 3

V i s ua l  E f f e c t s  f o r  V i d e o 
Dave Poole 
Aug 2 – 8, Sep 20 – 26
Visual effects are extremely popular in many of today’s films. 
Participants in this workshop go through the pre-production, 
production and post-production processes involved with  
making a variety of visual effects as well as some  
animation techniques.

Tuition: $1,095	 Levels: 2 & 3

T h e  R E D  O N E  P r o d u c t i o n 
Potential faculty: David Berez, Steve Sherrick 
Aug 9 – 15
With advancements in digital video technology happening at  
an unprecedented rate, the RED ONE has made a big splash 
in the market. This production workshop is for experienced 
filmmakers who want to learn the RED ONE and its  
technical characteristics.

Tuition: $1,070	 Level: 3

T h e  V i d e o  J o u r n a l i s t 
Sep 6 – 19
Photo and print journalists today must be competitive in video 
if they are to succeed. Following lectures, screenings, and hands-
on exercises, students in this two-week workshop produce and 
edit compelling five-minute videos using the latest compact HD 
cameras and Final Cut Pro.

Tuition: $1,695	 Levels: 1 & 2

“The Workshops offers the world’s 
finest professional instructors in one of 
the most pristine and distraction-free 
environments for learning.”

— Dav i d  S c h wa n d n e r 
Cincinnati, OH
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T h e  D i r e c t o r ’ s  C r a f t 
Potential faculty: Alan Myerson, Ziad Hamzeh, Bradley Battersby 
Jun 14 – 20, Sep 20 – 26
The guiding force of any film is the director. Casting, story-
boarding, scene analysis, art direction, and collaboration – with 
the DP, actors, producer, and writer – are covered in exercises, 
demonstrations, and screenings. Students learn what makes a 
director effective and successful.

Tuition: $1,190	 Levels: 2 & 3

D i r e c t i n g  Ac t o r s  f o r  t h e  C a m e r a 
Potential faculty: Alan Myerson, Ziad Hamzeh 
Jun 21 – 27, Sep 27 – Oct 3
The relationship between actors and the camera is the primary 
responsibility of the director. Students bring a short scene from 
a film, play or novel, and through lectures, screenings and 
practice, learn the art of directing actors for the camera through 
casting, scene rehearsals, blocking, and coverage.

Tuition: $1,190	 Levels: 2 & 3

D i r e c t i n g  T V  C o m m e r c i a l s 
Potential faculty: Bill Linsman, Mark Kohl 
Jun 28 – Jul 4, Oct 4 – 10
Television commercials are at the leading edge of creative 
filmmaking. This workshop is for directors, producers, agency 
executives and creatives who want to gain practical experience 
in creating television commercials. Students pitch ideas, write 
scripts, draw storyboards, and shoot commercials.

Tuition: $1,090	 Levels: 2 & 3

Ac t i n g  T e c h n i q u e s  f o r  D i r e c t o r s 
Barry Primus 
Jul 5 – 11, Oct 11 – 17
In order to direct actors toward performances that embody the 
director’s vision, the director must have an essential understand-
ing of the actor’s craft. This class explores successful actor/
director collaboration through scene study, improvisations, 
exercises and script analysis.

Tuition: $895	 Levels: 2 & 3

D i r e c t i n g  t h e  S h o r t  F i l m 
Potential faculty: Barbara Schock, Bobby Poirier 
Jul 12 – 18, Oct 18 – 24
The short film is a concentrated art form requiring a tight for-
mat to tell the story in a fresh and meaningful way. This practi-
cal workshop covers basic dramatic structure, character arcs, 
and production as well as casting, pre-production, and editing. 

Tuition: $1,040	 Levels: 2 & 3

P r o d u c t i o n  D e s i g n 
Potential faculty: Jeannine Oppewall, Wynn Thomas 
Jul 19 – 25, Oct 4 – 10
Production design is a critical element in the look, mood, and 
success of a film. Selected films are studied for their art direc-
tion, and students learn the process of developing a coherent 
overall look carrying it through research, sketches, plans, and 
construction budgeting. 

Tuition: $1,050	 Levels: 2 & 3

D i r e c t i n g  E p i s o d i c  T V 
Potential faculty: Sandy Smolan, Alan Myerson 
Aug 2 – 8
Episodic TV series have exploded in primetime as high quality 
productions. Directing the TV episode requires the same skills 
needed for feature productions in a much reduced time frame. 
Students experience directing for a TV episode using actual 
scripts and actors, and come away with an edited scene. 

Tuition: $1,190	 Levels: 2 & 3

F i l m  D i r e c t o r  M a s t e r  C l a s s 
Aug 9 – 15, Oct 25 – 31
Successful films require the guidance of a strong director who 
has a full understanding of the story he/she wants to tell. This 
course explores a film director’s creative process in shaping a 
performance and choosing scene coverage in a dramatic film. 

Tuition: $1,190 	 Level: 4
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B a s i c  St  o ry  St  r u c t u r e  
&  S c r e e n w r i t i n g 
Potential faculty: Wayne Beach, Christopher Keane 
Jul 12 – 18, Aug 23 – 29, Sep 27 – Oct 3, Nov 1 – 7
The first stage in filmmaking is turning a story into a screen-
play. Students learn to develop the three-act structure, create  
dynamic characters and drama with conflict and tension. 
Through daily writing, script breakdowns, and screenings,  
participants leave understanding what turns a story into a 
screenplay for today’s market.

Tuition: $1,095	 Levels: 1 & 2

A dva n c e d  S c r e e n w r i t i n g 
Potential faculty: Andrew Bienen, Wayne Beach, Janet Roach 
Jun 21 – 27, Aug 9 – 15, Oct 4 – 10, Oct 25 – 31
The accepted screenplay is the first step in filmmaking. This 
workshop is for those with a screenplay in progress, seeking 
guidance in revision and completion. Through lectures, screen-
ings and one-on-one sessions with a master screenwriter, stu-
dents critique, revise, and rewrite their scripts. The class surveys 
the practical realities of getting material read and sold.

Tuition: $1,095		  Levels: 3 & 4

T h e  C r a f t  o f  W r i t i n g  
t h e  D o c u m e n ta ry 
Jack McDonald 
Jun 28 – Jul 4, Sep 13 – 19
Documentary filmmaking requires writing at every stage‚ from 
the pitch for funds, through development, production, and final 
narration. Daily lectures, critiques, one-on-one instruction and 
writing exercises deepen students’ appreciation for the power of 
word choice, clarity, pace, and style. 

Tuition: $995	 Levels: 2 & 3

F o u r - W e e k  S c r e e n w r i t e r s  R e t r e at 
Potential faculty: Christopher Keane, Wayne Beach, Peter Nichols 
Jul 12 – Aug 8
The screenplay takes time to develop. For writers and produc-
ers who want to make an idea become a marketable feature 
screenplay, this month consists of a week of basic screenwriting 
followed by three weeks of writing, rewriting, critiquing and 
one-on-one sessions with a veteran screenplay writer.

Tuition: $2,295	 Levels: 1, 2 & 3

W r i t i n g  E p i s o d i c  T V 
Jul 26 – Aug 1
Episodic television dramas have opened up opportunities for 
writers needed to meet the demands of weekly programming. 
The workshop follows the structure of a writer’s room, com-
plete with pitches, story lines, and dialogue. Students collabo-
rate to build an outline for an hour-long TV episode. 

Tuition: $895	 Levels: 2 & 3

T h e  F i l m  C r i t i q u e 
Potential faculty: Alyer Breau, Daniel Stephens  
Nov 1 – 7
As the “literature of our time,” the theories and genres of clas-
sic and contemporary films are explored. Through lectures, 
readings, screenings, analysis and critique, students gain a keen 
understanding of historical and contemporary film.

Tuition: $695	 Levels: 1, 2 & 3

C o r p o r at e  V i d e o  S c r i p tw  r i t i n g :  
A n  I n s p i r e d  A p p r oac h  
Jeanne Reilly & Bob Rosswaag 
Jun 7 – 13, Sep 6 – 12
Corporate video scriptwriting is crucial in today’s competitive 
marketplace. Lectures, critiques of writing assignments, screen-
ings, field trips, the production process using different styles and 
techniques of visualization and ideation, pacing and transitions, 
are all covered. Students develop and present ideas to fashion 
into a corporate video script. 

Tuition: $895	 Levels: 2 & 3

C o r p o r at e  &  G ov e r n m e n t  
V i d e o  P r o d u c t i o n 
Steve R. Cartwright 
Jun 21 – 27, Oct 4 – 10
High production value is important to corporate video  
productions. Through practical exercises, students stage and 
block scenes, set up lighting, operate cameras and learn how  
to direct the talent, crew and an editor in the completion of a 
short corporate video. 

Tuition: $1,040	 Levels: 2 & 3

D i r e c t i n g  C o r p o r at e  V i d e o 
Steve R. Cartwright 
Jun 28 – Jul 4, Oct 11 – 17
Directing successful corporate videos requires the integration  
of art, technology and project management. Students learn 
about scheduling, budgeting, and communication with clients. 
In exercises and field production, students are challenged to 
capture quality performances and high production values  
for corporate projects. 

Tuition: $1,040	 Level: 3

F i l m  &  V i d e o  T e ac h e r s  Wo r ks h o p 
Jul 5 – 11
The number of students looking for an education in film and 
video production and the number of teachers needed to teach 
these courses are increasing dramatically. This one-week, hands-
on workshop explores the technology, methodology and practi-
cal aspects of student productions.

Tuition: $995	 Levels: 1 & 2

Workshop sponsored by:

A dva n c e d  F i l m  &  V i d e o  
T e ac h e r s  Wo r ks h o p 
Jul 12 – 18
Film and digital video filmmaking technologies are updating 
and evolving constantly. The class is for educators who are  
presently teaching filmmaking and covers the emerging tech-
nologies and what students need as they face the world of film 
and video communication.

Tuition: $995	 Levels: 2 & 3

Workshop sponsored by:

“Maine Media Workshops gives you real-
world, hands-on knowledge that can be 
implemented immediately.”

— Ja s o n  F r i e d m a n 
New York City



AD  / UPM   / L i n e  P r o d u c e r 
Potential faculty: Eric Mofford, Brent Morris 
Jun 21 – 27, Sep 27 – Oct 3
Every production, large or small, has scheduling and budget 
concerns. This workshop covers the procedures, attitudes, tech-
niques, and paperwork needed to plan and run a film produc-
tion. Students break down scripts, create a production board, 
and produce a shooting schedule.

Tuition: $970	 Levels: 2 & 3

P r o d u c i n g  t h e  F e at u r e  F i l m  
potenital faculty: Alex Rose  
Jun 28 – Jul 4
For many filmmakers the feature film is the ultimate goal. Stu-
dents learn the business behind the making of a successful film, 
including the techniques and responsibilities of a feature pro-
ducer, from concept to script, financing, production, to release, 
marketing and distribution.

Tuition: $1,050	 Level: 3

S c r i p t  S u p e rv i s i n g  &  C o n t i n u i t y 
Judi Townsend 
Jul 5 – 11, Oct 18 – 24
The script supervisor is a critical player in any form of success-
ful filmmaking. All of the script supervisor’s responsibilities, 
including paperwork and notes, continuity matching, on-set 
relationships with directors, and procedures are covered in 
lectures, discussions, script breakdowns and on-set work. 

Tuition: $895	 Levels: 2 & 3

P r o d u c i n g  t h e  I n d i e  101 
Tim Estep 
Jul 26 – Aug 1
Independent filmmaking is becoming a dominant form in the 
industry. The first-time filmmaker learns how to set up a pro-
duction company, market and distribute a film as well as learn 
the requirements, budgeting, and guidelines in the business of 
filmmaking today.

Tuition: $1,040	 Levels: 2 & 3

P r o d u c i n g  t h e  D o c u m e n ta ry 
Julia Reichert & Steve Bognar 
Jul 26 – Aug 1, Sep 13 – 19
Producing the documentary is the first and last stage of getting 
the film out there. Students learn the business of finding and 
acquiring the story, the tools and techniques of fundraising, 
launching the production, and ultimately overseeing the final 
product, its marketing, release and distribution. 

Tuition: $1,040	 Levels: 2, 3, 4

I n d e p e n d e n t  F i l m m a k i n g 
Michael Wiese 
Aug 2 – 8
Today, independent filmmakers must compete with the  
major studios. This workshop is for filmmakers who want 
to understand how films are marketed, optioned, sold and 
distributed. The class examines case studies, screens films, and 
develops a tailored approach to position, finance and to sell 
independent projects. 

Tuition: $1,095	 Levels: 2 & 3

P r o d u c i n g  t h e  T V  S e r i e s 
Potential faculty: Grant Rosenberg 
Aug 2 – 8
The successes of dramas such as Lost, Mad Men, and CSI 
substantiates the dramatic series’ place in American culture. 
Students in this course learn about story development, budget-
ing, and pitching proposals through lectures and daily screen-
ings of current programming. 

Tuition: $1,040	 Levels: 2 & 3

P r o d u c e r  M a s t e r  C l a s s  
Aug 9 – 15, Oct 25 – 31
The producer is the first and last line in filmmaking. Students 
work with a master producer to advance their producing skills. 
The instructor shares the tips and tools of producing, from 
acquiring the script, to choosing the director, to the final release 
of the film. 

Tutiion: $1,150	 Level: 4

P r o d u c i n g  Yo u r  F i r s t  F e at u r e  F i l m 
Lawrence Foldes & Victoria Meyerink 
Oct 18 – 24
The dream of many creative people is to make a full-length, fea-
ture film. This workshop covers the entire process of producing. 
Funding, talent and crew contracts, production schedules, budg-
ets, and distribution are all covered through candid lectures, 
exercises, and screenings.

Tuition: $1,195	 Levels: 2 & 3
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“My experience here was absolutely magical.”

— K h r i s t o p h  B e c k e r 
Four-Week Documentary Film School student 

Media PA



G r a n t  W r i t i n g  f o r  t h e  D o c u m e n ta ry 
Potential instructor: Carole Dean  
May 31 – Jun 6, Aug 16 – 22
Writing a successful proposal to fund the documentary is a  
crucial skill in getting the film made. Along with marketing  
concepts, funding and grant requirements, an audience pitch, 
and the creation of a budget that sells, students learn to write  
a logline and synopsis. All preparation should be brought to  
the course. 

Tuition: $895	 Levels: 2 & 3

P r o d u c i n g  t h e  NGO    D o c u m e n ta ry 
Potential faculty: Bill Megalos, Chandler Griffin 
Jun 7 – 13, Aug 16 – 22
NGOs increasingly use film to fund and promote their work 
in areas of need around the world. This is a practical field 
production course where students learn this genre by producing 
projects for review and critique during the week.

Tuition: $1,040	 Levels: 2 & 3

T h e  N at u r e  a n d  W i l d l i f e  D o c u m e n ta ry 
Kate Raisz 
Jun 14 – 20, Sep 13 – 19
Nature, wildlife and science documentaries take a top row  
in the market as the environment continues to be a front- 
burner issue. Students learn the basics of nature and wildlife 
filming, then scout, shoot, write and edit a 3-minute piece  
by week’s end. 

Tuition: $1,040	 Levels: 2 & 3

D e v e lo p i n g  t h e  D o c u m e n ta ry  
Jack McDonald 
Jun 21 – 27, Sep 6 – 12
The first stage in producing a documentary is to develop the 
story into a written treatment. Through lectures, readings, 
screenings, writing and rewriting, and one-on-ones with the 
instructor, students learn to outline, pitch, and develop the 
treatment ready for submission.

Tuition: $995	 Levels: 2 & 3

P r o d u c i n g  t h e  
H i s t o r i c a l  D o c u m e n ta ry 
Potential faculty: Rush DeNooyer, Joel Katz  
Jun 21 – 27, Aug 23 – 29
History continues to be a popular documentary form. This 
class serves historians and filmmakers who wish to take their 
filmmaking to the next level. Screenings and critiques of much 
historical work, copyright and acquisitions are included as 
students research and produce a short history piece for presen-
tation and critique. 

Tuition: $1,040	 Levels: 2 & 3

T h e  A r t  o f  t h e  I n t e r v i e w 
Potential faculty: Judith Hole, Barbara Dury,  
Mimi Edmunds, Patti White 
Jun 28 – Jul 4, Sep 13 – 19, Nov 1 – 7
In non-fiction media, the interview is critical. Good interviews 
go below the surface, providing new information and drama. 
In daily critiques, screenings and exercises, students learn to 
research, prepare and develop dynamic questions, leaving  
well versed in the techniques and art of the interview.

Tuition: $940	 Levels: 1, 2 & 3

D o c u m e n ta ry  C a m e r a 
Potential faculty: Bestor Cram, Daniel Marracino 
Jun 28 – Jul 4, Sep 20 – 29
The role of the camera in documentary storytelling is unique, 
significantly different from shooting a feature. In this hands- 
on, how-to workshop, students learn to shoot in a variety of 
situations, edit, and produce on the fly or with one pass  
through a series of mini-doc exercises.

Tuition: $1,040	 Levels: 2 & 3

D o c u m e n ta ry  S h o r t s  f o r  
t h e  I n t e r n e t 
Potential instructor: John Poole 
Jun 28 – Jul 4
The internet continues to grow as a mainstream distribu-
tion video outlet. Students learn to create quality documen-
tary shorts for web delivery, interviewing skills and shooting 
techniques specific to the medium, post-production workflow, 
editing, video formats, and compression options. Participants 
produce short documentary segments from start to finish. 

Tuition: $1,040	 Levels: 2 & 3

T h e  P i tc h 
Potential faculty: Carole Dean, Louise Rosen 
Jul 5 – 11, Oct 11 – 17
A successful pitch is the first step to getting the film off the 
ground. Filmmakers come with ideas to hone, refine, and ready 
for the market. Perfecting the pitch and funding options are 
covered. Students learn how to handle meetings, attract funders, 
and sell their film in the pitch. 

Tuition: $895	 Levels: 2 & 3

D i r e c t i n g  t h e  D o c u m e n ta ry 
Potential faculty: Julia Reichert, Kate Davis, Mimi Edmunds 
Jul 12 – 18, Sep 27 – Oct 3
The director of the documentary brings the story to life by 
directing the camera, interviews, locations, and actualities. 
Students learn this craft through screenings, informal lectures, 
demonstrations and exercises in preproduction, shooting and 
lighting interviews and B-roll, and assembling a rough edit  
for critique.

Tuition: $1,150	 Levels: 2 & 3
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“Invaluable information I know 
I will use for the rest of my career.” 

— Ga ry  D .  F r e e d m a n 
The Art of the Interview student 

Atlanta, GA

“Maine Media Workshops provided 
one of the only, and certainly the best, 
hands-on training on the planet.”

— St  e v e  H o r s w i l l - J o h n s t o n 
Nashville, TN



F i n a n c i n g  a n d  D i s t r i b u t i n g  
t h e  D o c u m e n ta ry  Wo r l dw i d e 
Louise Rosen 
Jul 12 – 18, Oct 18 – 24
Reaching an audience with a film starts with its development 
and financing. Students learn a successful strategy from research 
to proposal through production and into release, with emphasis 
on the global television marketplace. Projects are reviewed in 
advance and undergo a hands-on development process with 
intensive feedback.

Tuition: $895	 Levels: 3 & 4

St  o ry  St  r u c t u r e  a n d  P o s t  P r o d u c t i o n 
Dana Rae Warren 
Jul 19 – 25, Oct 4 – 10
Much of a documentary’s story is crafted in editing. This work-
shop examines the broad range of post-production possibilities 
for creating compelling documentaries. The class screens dailies 
from various documentaries, analyzes trends in contemporary 
programming, discusses story structure and editing strategy. 

Tuition: $1,040	 Levels: 2 & 3

P r o d u c i n g  t h e  6 0  M i n u t e s  St  o ry 
Jul 26 – Aug 1
The longest-running magazine program in television, 60 
Minutes, captures a storytelling technique that has lasted for 
decades. Students study writing styles, story structure, dramatic 
content and pacing in editing as they produce a short story in 
the 60 minutes format.

Tuition: $1,040	 Levels: 2 & 3

E d i t i n g  t h e  T V  N e w s  M aga z i n e 
David Bhagat 
Aug 2 – 8
As traditional news shows lose viewership, the television news 
magazine is becoming increasingly popular. This workshop 
examines how in-depth reporting, natural sound, music, and 
pacing contribute to more compelling news pieces. Students edit 
news stories for critique throughout the week. 

Tuition: $1,195	 Levels: 2 & 3

D o c u m e n ta ry  M a s t e r  C l a s s 
Potential faculty: Kate Davis, Michele Ohayon, Julia Reichert 
Aug 9 – 15, Oct 25 – 31
The resurgence of the documentary is noted in festivals, TV and 
theaters. Designed for advanced film students who want to take 
their filmmaking to the next level under the mentoring of a mas-
ter documentary filmmaker, this class covers style, journalism, 
reenactment, camera techniques, interviewing, and one-on-one 
sessions along with a survey of the field today. 

Tuition: $1,150	 Level: 4

P r o d u c i n g  t h e  P o l i t i c a l  D o c u m e n ta ry 
Robert Kline 
Aug 16 – 22
Especially relevant this political year, this workshop examines 
the process of producing films profiling major political leaders. 
The style, approach, and techniques of creating documentaries 
that make an impact in the world is fully examined through 
lectures, film screenings, and anecdotal history. 

Tuition: $1,040	 Levels: 2 & 3

A dvo c ac y  J o u r n a l i s m 
Potential faculty: Chandler Griffin, Bill Megalos 
Aug 23 – 29
Many documentary filmmakers are using the genre to  
promote a cause or social issue. Students in this course learn  
the fundamentals of documentaries that aim to persuade view-
ers to act. In teams, students produce short advocacy pieces 
using these techniques. 

Tuition: $1,040	 Levels: 2 & 3

T h e  S o lo  D o c u m e n ta r i a n 
Rich Blundell 
Aug 23 – 29
This workshop explores the emerging niche in filmmaking for 
the solo specialist. DV workflow, story development, FCP edit-
ing, pitching, networking, and nurturing contacts are covered in 
lectures, screenings, and hands-on exercises. Students learn the 
techniques of “backpackable” film production.

Tuition: $1,040	 Levels: 2 & 3

T h e  F i l m  F e s t i va l  D o c u m e n ta ry  
Sep 20 – 26
This workshop is open to filmmakers interested in submitting 
their film to a festival, and is geared specifically to incorporate 
the Camden International Film Festival as part of the course. 
Students learn first-hand from festival and documentary pro-
ducers about pitching, marketing, distribution and resources 
needed for film festival entry. 

Tuition: $1,040	  Levels: 2, 3 & 4

A dva n c e d  D o c u m e n ta ry  D e v e lo p m e n t 
Jack McDonald 
Oct 18 – 24
This course is for those who understand the basics of the docu-
mentary development process and want to push further into 
structure, storytelling, production strategies, style and writing. 
Students bring current projects for assessment, learn to improve 
their treatments and polish their scripts. 

Tuition: $995	 Levels: 3 & 4
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“Maine Media Workshops is an 
experience of a lifetime that any  
working professional or non- 
professional needs to check out.”

— Da n  H o n e g g e r 
Four-Week Film School student 

Camp Hill, PA

“The talent of the visiting filmmakers 
is amazing; to be in the class atmos-
phere with them is unparalleled.”

— C e c i ly  P i n g r e e 
Documentary Master Class student  

North Haven, ME



T h e  A r t  o f  E d i t i n g 
Potential faculty: Robert Lovett, Alyer Breau  
Jun 14 - 20, Sep 13 - 19
This workshop is for filmmakers who want to understand how 
pacing, transitions, cuts, and continuity impact a story in edit-
ing. Editing styles, techniques, aesthetics and their ability to 
enhance or dilute a scene’s emotional and dramatic impact are 
all covered.

Tuition: $1,195	 Level: 3

E d i t i n g  t h e  F e at u r e  F i l m 
Jun 28 – Jul 4
Editing a feature film is a journey in itself, and a major under-
taking. This workshop teaches students about the crucial role 
the editor plays in crafting the narrative, the relationship with 
the director, and how to organize an efficient workflow. 

Tuition: $1,195	 Levels: 3 & 4

F i n a l  C u t  P r o  M a s t e r  C l a s s 
Charles Roberts 
Jul 19 – 25, Sep 6 – 12
This is a technical master class for professional editors who 
want to spend a week with a Final Cut Pro expert learning the 
advanced features and workflows of the software. Students 
learn about offline/online workflows, XML, advanced media 
management, and working with various S video formats.

Tuition: $1,195	 Levels: 3 & 4

S h a k e  f o r  F i n a l  C u t  P r o  6 
Steve Wright 
Jul 26 – Aug 1, Sep 13 – 19
Today’s editors are expected to do much more than just edit. 
In this class students learn how to use Shake to make projects 
much more professional by tapping into its advanced speed 
change technology, bluescreen keying, motion tracking, roto-
scoping, and many, many other powerful capabilities.

Tuition: $1,395	 Levels: 3 & 4

F i l m  E d i t o r  M a s t e r  C l a s s 
Aug 9 – 15, Oct 25 – 31
The crucial role of a successful film editor is often overlooked 
by the viewing public. This course explores the creative process 
of editing through lectures, screenings, and editing exercises 
with the guidance of one of today’s most successful and knowl-
edgeable film editors. 

Tuition: $1,195	 Level: 4 

T h e  A r t  o f  t h e  T i t l e 
Sep 27 – Oct 3
Title sequences set the stage for the rest of a film. Using Final 
Cut Pro and After Effects software, students learn sophisticated 
layering and animating techniques to create dynamic title se-
quences that graphically convey added meaning to film.

Tuition: $1,125	 Levels: 3 & 4

C o lo r  G r a d i n g  f o r  F i l m  &  V i d e o 
Sep 27 – Oct 3
This class explores the implications and methodology of pri-
mary and secondary corrections in creating dramatic impact 
through the visual aesthetic of a film. Using Final Cut Pro and 
Color, students learn to match shots for color continuity, grade 
programs, and finish projects for broadcast.

Tuition: $1,125	 Level: 3

V i d e o  E n c o d i n g 
Oct 18 – 24
There are numerous digital distribution options for film and just 
as many different workflows to output projects. Here, students 
explore the tools used to prepare video for DVD, web, and 
mobile devices, and learn workflows for DVD Studio Pro and 
Compressor, Flash, and mobile devices.

Tuition: $1,125	 Levels: 2 & 3
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F i n a l  C u t  P r o  101 
Potential faculty: Chi-Ho Lee, Ken Montgomery 
May 24 – 30, Jul 5 – 11, Aug 23 – 29,  
Oct 4 – 10, Nov 1 – 7
This Apple Authorized Training Course introduces students to 
the primary feature set and basic interface of Final Cut Pro. It is 
designed for those looking to edit professional quality video and 
who prefer hands-on and interactive instruction.

Tuition: $1,195	 Levels: 1 & 2

Workshop sponsored by:

E d i t i n g  w i t h  F i n a l  C u t  P r o 
May 31 – Jun 6, Jul 12 – 18, Aug 30 – Sep 5, Oct 11 – 17
Knowing how to use digital editing software is just one com-
ponent of being a good editor. This class offers students an 
opportunity to become better storytellers by editing dramatic 
scenes, commercials, or documentary shorts with the guidance 
of the instructor. 

Tuition: $1,195	 Levels: 2 & 3 “I believe this course has taught me 
to see film and video in a completely 
new way.”

— Ja m e s  Ko c ot 
The Art of Editing student 

Belfast, ME

“You go from not knowing the 
program at all to being a professional-
level editor in one week.”

— R o b e r t  C r o s by 
Final Cut Pro student 

Baton Rouge, LA



I n t r o d u c t o ry  3 D  A n i m at i o n 
Dave Poole 
May 31 – Jun 6, Aug 30 – Sep 5
Three-dimensional graphics are used extensively in commer-
cial and film production. Participants in this workshop use 
Autodesk Maya to gain an understanding of 3D modeling, 
rendering and animation including polygon, nurbs and subdivi-
sion modeling, lighting, texturing, character animation, particle 
systems, dynamics and more.

Tuition: $1,295	 Levels: 2 & 3

3 D  M o d e l i n g 
Dave Poole 
Jun 7 – 13, Sep 6 – 12
3D Modeling is the foundation skill set for any 3D anima-
tor. Using Autodesk Maya, students learn to approach both 
technical and organic forms. Students create morphing heads, 
articulatable hands, and posable figures, as well as mechanical 
structures that can be animated.

Tuition: $1,295	 Level: 3

A d o b e  A f t e r  E f f e c t s 
Jun 21 – 27, Sep 20 – 26
The class explores the features of After Effects including layers 
and blending modes, mattes and alpha channels, and keyframe 
animation. Through daily hands-on assignments, students in 
this course learn to create dynamic content for logo treatments 
and commercials and visual effects for film or video.

Tuition: $1,125	 Levels: 2 & 3

V i s ua l  E f f e c t s  f o r  V i d e o 
Dave Poole 
Aug 2 – 8, Sep 20 – 26
Visual effects are extremely popular in many of today’s films. 
Participants in this workshop go through the pre-production, 
production and post-production processes involved with 
making a variety of visual effects as well as some animation 
techniques.

Tuition: $1,095	 Levels: 2 & 3

I n t r o d u c t i o n  t o  S h a k e  C o m p o s i t i n g 
Steve Wright 
Aug 2 – 8, Sep 20 – 26
In this workshop, participants are guided through Shake’s in-
terface and operations with both demonstrations and exercises 
designed to teach key compositing techniques. Students gain 
real-world production experience using professional media and 
leave with a solid understanding of Shake’s role and capabilities 
in visual effects.

Tuition: $1,395	 Levels: 2 & 3

A dva n c e d  S h a k e  C o m p o s i t i n g 
Steve Wright 
Aug 9 – 15, Sep 27 – Oct 3 
The follow-up to Introduction to Shake Compositing, this 
workshop covers key production skills such as working with 
proxies, expressions and creating custom macros to improve 
efficiency. A strong emphasis is placed on creating totally believ-
able, photorealistic composites through advanced techniques.

Tuition: $1,395	 Levels: 3 & 4

St  o p  M ot i o n  A n i m at i o n 
May 24 – 30, Oct 11 – 17
This workshop is for filmmakers and artists who want to cre-
ate stop motion animations using digital SLR cameras. Set and 
character design, the use of design elements to create characters, 
and spaces that enhance animated storytelling are all covered in 
practical exercises.

Tuition: $1,295	 Level: 2

I n t r o d u c t o ry  2 D  A n i m at i o n 
Roger Scott 
Aug 16 – 22
2D animation laid the foundation for all subsequent animation 
techniques. Participants go through the full animation process 
from initial concept through to final product. Using Toonboom 
software, the workshop covers the animation camera and cy-
cles, lip-synching, scene planning, painting and more.

Tuition: $1,295	 Levels: 2 & 3

I n t e r m e d i at e  2 D  A n i m at i o n 
Roger Scott 
Aug 23 – 29
This course builds upon the introductory level workshop and 
integrates additional techniques and concepts including roto-
scoping, multiplane camera, advanced cycles, holds and moving 
holds and the animation pipeline. Additional software tools 
include Photoshop, Final Cut Pro, After Effects, and Flash.

Tuition: $1,295	 Levels: 3 & 4
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“It is an overwhelming, intense, 
wonderfully creative experience — 
a rare opportunity to fully immerse 
yourself in the craft.”

— R ac h e l l  S h a p i r o 
Director’s Craft student 

Bethesda, MD



Campus Residence 
Our Campus Residence has 30 hotel- 
style rooms with private bath, telephone, 
TV, internet access and queen beds. These 
may be booked as singles or for a couple. 
The Residence is on the main campus. 
Singles are $925 per week with meals. 
Couples are $1250 (including meals  
for two).

Deluxe Accommodations 
These are upscale hotel rooms within one 
to three miles of campus. They come with 
private bath, telephone, TV and addition-
al amenities. Singles are $975 per week 
with meals. Couples are $1295 (including 
meals for two).

Standard Accommodations 
These are local motel rooms within one 
to four miles of campus. They come with 
private bath, telephone and TV. For those 
who prefer a more home-like atmosphere, 
there are a few comfortable rooms with 
private baths in Workshops residences. 
These may not include TV. Singles are 
$825 per week including meals. Doubles 
are shared accommodations and are $575 
per person including meals. These are 
only available as motel rooms.

Economy Accommodations 
These accommodations include comfort-
able rooms in the Workshops’ residences 
as well as private residences in Rockport 
Village. Bathrooms are shared and there 
are house phones. Singles are $655 per 
week including meals.

3-Day Workshops 
If enrolled in a three-day workshop, 
accommodations begin Sunday evening, 
with check out by 11 am Wednesday. If 
the class is later in the week, check-in is 
Wednesday after 11 am, with checkout 
Saturday at 2 pm. The cost for accommo-
dations and meals for three days is half  
of the prices listed above.

Saturday Stay-Over 
One-week workshops end at noon on 
Saturday. If you wish to stay over Satur-
day night, there is a fee of $120 for the 
Campus Residence and Premium accom-
modations, $95 for all others. Checkout 
time on Sunday is 10 am.

Other Accommodations 
Accommodations booked through the 
Workshops are limited and on a first 
come basis. Other, privately arranged 
accommodations are available, but the 
Workshops meal plan is mandatory at 
$240 for the week. For a listings of area 
motels, B&Bs, and inns, visit: www.cam-
denme.org, www.visitcamden.com or  
www.camdeninns.com. All Workshops 
rates are for six nights, Sunday evening 
through Saturday morning. Check-in is 
after 2 pm on Sunday. Checkout time is 
11 am on Saturday. If you are attending a 
two-week workshop or staying over for 
another workshop, your Saturday night 
lodging is included. There are no meals 
Saturday evening. Sunday meals begin 
with dinner.

Housing Cancellation 
Housing cancellations made more than 
10 days prior to arrival are not charged. 
Cancellations 10 days or less prior to ar-
rival are charged $100.

Meal Plan 
The meal plan begins with Sunday 
evening dinner, and includes breakfast, 
lunch and dinner throughout the week, 
ending with Saturday brunch. The Friday 
lobster dinner is a complete banquet 
with lobster, steak or grilled portobello 
mushrooms, along with baked potatoes, 
corn and dessert. For three-day work-
shops, meals are Sunday evening through 
Wednesday lunch, or Wednesday dinner 
through lunch on Saturday. The price for 
the meal plan is combined in the price 
of accommodations above. Meals alone 
(without accommodations) are $240 for 
the week. Everyone attending a work-
shop, unless a resident of the immediate 
area, is required to participate in the 
meal plan. Special diets can be accom-
modated if you notify our chef before 
arrival. Guests of Workshops participants 
may eat at The Homestead for $40 per 
day. The Friday evening lobster banquet 
costs $25 for those not on the meal plan. 
Guests and family are welcome.

Book your room when you register for a 
workshop. One price covers six-nights of 
accommodations and all meals (Sunday 
evening through Saturday brunch).

You can get
here from there.

New Cape Air service gets
you to Rockland from just
about anywhere. Enjoy
seamless ticketing and baggage
agreements with most major airlines.
Book online or give us a call.

1-800-352-0714 • flycapeair.com

Your wings    to Boston and beyond.
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Who Should Attend
Each workshop lists the appropriate 
experience/ skill level necessary to attend. 
In some cases a portfolio is required for 
admission. Please visit the web site for 
portfolio submission standards. Résumés 
are required of all Film/Video applicants. 
Film reels, when required, should be 
submitted on DVD.

International Students 
The Workshops is approved by the United 
States Department of Justice for foreign 
students. Information on student visas is 
available by calling, faxing or writing the 
Workshops (address and numbers below). 
Since visa processing times vary from 
country to country, do not delay. All de-
posits and fees must be paid in US funds.

How to Register 
Registration may be submitted online  
or by completing the form and mailing  
or faxing it to Maine Media Workshops.  
Or call us toll free at (877) 577-7700.  
We can process your application by 
phone and answer your questions  
about enrollment.

Application Fee & Deposits 
A non-refundable $55 application fee, a 
$300 ($600 for off-campus workshops)  
per class tuition deposit, and a $100 hous-
ing deposit (if using Workshops housing) 
is required at the time of your applica-
tion. Deposits can be made via check, 
approved company purchase order, Dis-
cover, Master Card, or Visa. Your formal 
acceptance is contingent on receipt of any 
required portfolios or résumés.

Registration Deadlines 
There are no application deadlines, but 
classes fill quickly. We urge you to ap-
ply as soon as possible. We can reserve 
space in a workshop of your choice via 
telephone and charge your deposit to 
your credit card. Call or e-mail to check 
on space availability. 

Wait List 
If you apply for a class that is full, we 
will place your name on a wait list. Often 
students withdraw at the last minute due 
to work schedules, leaving space for those 
on the wait list.

Alternate Courses 
We strongly urge you to consider al-
ternate courses and dates, as your first 
choice may already be filled. Many of our 
more popular workshops are now offered 
two and three times each season. List 
alternatives on your application.

Acceptance 
Upon receipt of your application, all 
required registration materials and the 
required deposit(s), we will reserve your 
space in the workshop(s) of your choice. 
This process may take a few weeks. We 
will then send you a copy of the Work-
shops policies, travel information, and 
a bill for any balance due. Additional 
workshop specific information will also 
be provided at this time.

Payment 
Payment is due 30 days prior to course 
start. All fees are to be paid in US funds. 
Acceptable forms of payment include 
cash, checks, bank draft, company ap-
proved purchase orders, Visa, Master-
Card and Discover.

Discount Plans 
The Workshops offers a number of dis-
count plans to help you reduce cost when 
enrolling in more than one course:

• A 10% tuition discount is available on 
your second course and all additional 
courses in the same calendar year. The 
discount is deducted from the less expen-
sive course(s).

• A 10% tuition discount is available 
for each additional person attending the 
Workshops in the same calendar year 
from the same company or the same im-
mediate family. The discount is deducted 
from the lowest tuition. Some discount 
restrictions apply.

Discounts are non-transferable, must be 
used this year, and are not available for 
Workshops programs or classes that offer 
their own discount plans. Discount plans 
may not be compounded. (To qualify for 
discounts you must register for the meals 
and accommodations package.)

Stand-by Policy 
The Workshops offers a 35% off stand-by 
rate for many of our summer workshops. 
To qualify for this stand-by rate follow 
these rules:

• Select a workshop (or workshops) and 
go through the regular application and 
acceptance procedures. Fill out the ap-
plication and submit the required deposit, 
fees and résumé or portfolio. You must 
qualify for the workshop for which you 
are applying. Mark your application 
“Stand-by request.” We will tentatively 
book you for the class requested. If the 
class looks like it will fill, you will be con-
tacted so you can make other choices. In 
some cases we can tell you the chances of 

a class being full or not with a phone call 
or e-mail. Once we know the anticipated 
final course enrollment, you will be noti-
fied. This could be last minute, depending 
upon enrollment.

• If the course you selected is full, or 
nearly full, we will contact you immedi-
ately. You may decide to upgrade and pay 
full tuition, or switch to another course.

• To qualify you must register for the 
meals and accommodations package.

• Stand-by option is not available on Des-
tination workshops or Residencies. 

• Other stipulations may also apply. 
Information is available by calling.

Equipment Cash Rebate 
You can receive up to a $500 cash rebate 
for loaning the Workshops specific 
production equipment. Equipment needs 
include video and film camera packages. 
Equipment and rebate must be approved 
prior to arrival. Write or email twachs@
theworkshops.com to receive a list of 
equipment needs and the rebate policy.

College Credit 
Maine Media College is able to award 
graduate and undergraduate credit for 
many of our one-week workshops and 
Master Classes. A $35 per class matricula-
tion fee is required for people wishing to 
receive credit. Maine Media College will 
provide a transcript to those who register 
for college credit. College credit must be 
requested prior to the beginning of the 
workshop in order for the instructor to 
properly evaluate your participation

Withdrawal & Refund Policy 
Enrollment is limited in our workshops, 
so once you have been accepted, your 
participation is important to us – we are 
counting on you to attend. If you must 
withdraw from a course, we provide the 
following refund policy:

• Withdraw more than 30 days before the 
start of class and we will refund all mon-
ies paid, less the application fee.

• Withdraw 30 days or less before the 
start of class (60 days for Destination 
workshops) and we will refund all monies 
paid, less the application fee, the tuition 
deposit and the $100 housing deposit, if 
applicable.

• No cancellation fee will be charged for 
a change in class dates.

R E G I S T R A T I O N  F O R M

Name 								         Age 	   Male    Female

Address 								         E-mail 	  

City 			    State 			    Zip 		   Country 	

Phone 			    Work Phone 				     Cell Phone 	

Occupation 			    Employer 				     Is your employer sending you?    Yes    No

Airport Van Service ($140)    Yes    No		  College Credit ($35/credit)    Yes    No

Do you need accommodations?	   Yes    No

Campus residence	  Single	  Off-campus	  Deluxe Single	  Standard Single	  Economy Single
		   Couple			    Deluxe Double	  Standard Double

Will you be coming with a companion?    Yes    No 	If yes, fellow student?    Yes    No	 Companion’s name: 	

How will you pay?   Method of payment:    Personal Check    Company P.O.    Company Check    Credit Card

Number 				     Exp. Date 		

CID Code (on back of card) 	  Signature 	

Billing Address (If different than above) 	

Which courses will you be taking?
Name	  Dates 	  Tuition 	

	  	  	

	  	  	

	  	  	

	  	  	

GENERAL INFORMATION GENERAL INFORMATION

Course Cancellation 
Occasionally we cancel a class due to low 
enrollment. In this case, we will refund 
all monies paid, in full. We cannot be 
responsible for non-refundable airline 
tickets unused because of a course cancel-
lation. Our limit of liability is to return 
all monies paid to the Workshops.

When to Arrive 
One-week workshops begin Sunday 
evening at 8 pm and end Saturday at 
noon. Arrive Sunday between 2 and  
6 pm to register, settle in and have din-
ner. The first meeting is at 8 pm Sunday 
evening. If you wish to arrive Saturday 
or depart Sunday, we can reserve you a 
room for $95 per night ($120 per night  
for the Campus Residence). To arrange 
for this, we must know at least ten days 
prior to arrival.

When to Depart 
One-week workshops end Saturday at 
noon. Housing checkout time is 11 am 
on Saturday. Please have your belongings 
packed and set aside in your room in or-
der for our housekeeping staff to prepare 
for Saturday arrivals.

Instructor Replacement 
Occasionally a listed instructor is unable 
to participate because of a change in his 
or her professional schedule. If we are 
forced to replace an instructor, we will 
do so with someone of equal or similar 
credentials. When time permits, we will 
inform all those registered in the work-
shop of the change.

Disclaimer 
All information in this catalog is cor-
rect to the best of our knowledge at the 
time of publication. The Workshops is 
not responsible for subsequent necessary 
changes. Check our web site or call our 
offices for the latest information.

Support the Workshops 
Maine Media Workshops’ alumni and 
friends can now make tax-deductible 
contributions in support of our programs. 
If you would like to make a gift at this 
time, please indicate the amount on the 
donation line of this registration form. 
Thank you!

HOW TO CONTACT THE WORKSHOPS 
PO Box 200 • Rockport, ME 04856 
Toll Free: 877.577.7700 
Internationally: 207.236.8581 
Fax: 207.236.2558

www.TheWorkshops.com

Questions? 
Info@TheWorkshops.com or 
Registration@TheWorkshops.com

Office Hours: 
June through August 
8 am to 6 pm, EST, Monday – Friday 
Saturday: 9 am – 2 pm  

September through May 
9 am to 5 pm, EST, Monday – Friday

How much to send now?
Application Fee ($55): 	

Course Deposit ($300 per Course): 	

Lodging Deposit ($100 per course): 	

Voluntary Donation: 	

Total Payment Enclosed:  	
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Since the Workshops achieved nonprofit 
status in July of 2007, it has enjoyed the 
generous support of many individuals 
and organizations. Without this help, 
the Workshops would not be the magical 
place it is. The school thanks the follow-
ing individuals and organizations for their 
most generous support.

THE NEW VISION CAMPAIGN 
In the fall of 2007, after the Workshops 
had transitioned from private ownership 
to a not-for-profit school, the Board of 
Directors approved a $1.5 million capital 
campaign to be funded by those friends 
closest to the school. The campaign 
is called The New Vision Campaign – 
Focusing on the Future. The campaign’s 
goal is to address the school’s most 
critical capital needs as the Board sets in 
motion its bold plan for the future. As of 
31 December 2007, over 75% of the goal 
has been reached. 

Anonymous (3) 
Julie P. Cawley 
John & Ellen Claussen 
Edward E. & Betsy Z. Cohen 
Sandra & Bernard Featherman 
Barbara M. Goodbody 
Stephen Huyler 
Jack H. Klein, Jr. 
Jack & Deede Montgomery 
The Frederick Moon Fund of the  
	 Maine Community Foundation 
George K. Moss 
The New York Community Trust,  
	 Altschul Family Fund 
Douglas & Judith O'Dell 
The Overbrook Foundation 
The Pettus Foundation  
Quimby Family Foundation 
Terri & Peter Ralston 
Rosenheim Charitable Family Foundation 
Emma Simmons 

Joyce Tenneson 
Thendara Foundation 
Philip & Ina Trager 
Alan Vlach & Ann Luther 
Mark Wallack 
Joan Welsh 
Stuart Zaro

THE MAINE MEDIA WORKSHOPS  
ANNUAL FUND 
Whether for the purchase of new equip-
ment, scholarships or simply keeping 
tuition affordable, the Annual Fund is a 
vital resource in keeping the Workshops 
at the leading edge of photography, film, 
and multimedia. 

$2,000 + 
Bangor Savings Bank 
The Chicago Community Trust 
Camden National Bank 
Carter Foundation Incorporated 
Julie & Charles Cawley 
Davis Family Foundation 
The Haffenreffer Family Fund  
Paul & Jane Kyte 
John & Bonnie McCabe 
Maine Community Foundation 
George K. Moss 
The Overbrook Foundation

$500 – $1999 
Charles & Charlotte Altschul 
Sally Barnett 
Elm Street Printing 
Sandra & Bernard Featherman 
The First 
Barbara M. Goodbody 
Elizabeth & Howard Greenberg 
Patricia Hubbard 
Ledro Justice 
Maine Media Women 
Pam Maus 
Paige Rense Noland 
David & Dayle Brown, Schooner  
	 Bay Motor Inn, Inc. 
Anna Livia & Lilian Thorpe, & Peter Sube 
Tim G. Whelan

$1 – $499 
Terry & Lisa Abrams 
Donald & Lois Albrecht 
Omar H. Al-Farisi 
Jerome & Ann Bakker 
Wayne & Sue Bizer 
A. Pierce Bounds 
Louise Bray 
Roger Brooks 
S. Bruce Brown 
Harriet Burgoon 
William Tom Caldrer 
David A. Carlson 
Charles Carson 
Elizabeth Cecil 
Soma Chakrabarti 
Clare Coco 
Christine Brooks Cote 
Kerry Curren 
Jay Dickman 
Mimi Edmunds 
EES Consulting, Inc. 
Owen R. Ehrlich 
Cathi A. Finnemore 
David, Kate & Devin Fletcher 
Julie Foreman 
Marion M. Frost 
Michael Gerber 
Susie S. Goddard 
Bill & Mary Jo Gothorpe 
Graffam Brothers Seafood Market 
Juliet G. Grant 
Jan Griesenbrock 
Anne M. Guidry 
Lynn Hoffman-Brouse 
Michael S. Honegger 
Ann Jastrab 
Thom Johnson 
Kevin J. Johnson 
Stephen Johnson 
Valerie Joseph & Abigail Fox 
Adrianne Ryder-Cook Joseph 
John Kavanaugh 
Sean Kernan 
Lisa Kessler 
Derek Kimball 
Sally Kingsbury 
Bob & Peggy Krist 
J. Nash Lawrason 
Charlie Lemay 
Karen Lukas 
Ann Marie Maguire 
Mary Mans 
Alton Marsh 
C. Zsuzsi Matolcsy 
Norman Mauskopf 
Tom McMillan 
Penelope McMorris 
Trudi Melohn 
John I. Menzies, Jr. 
Franklyn M. Millan & Susan E. Von Cannon 
Eric Mofford 
Shawn Morgan 
Gregory Brent Morris 
Theresa Nessel 
David & Diane Oxton 
Dee Peppe 
Etienne Perret 
Michael & Lisa Chess Pressman 

Application is by portfolio, evidence  
of financial need, and letters of recom-
mendation. Visit the website at www.The-
Workshops.com for complete information 
and applications for each scholarship.

The General Workshops  
Scholarship Fund 
Partial tuition scholarships and additional 
financial support are available to deserv-
ing applicants through donations by 
corporations and individual benefactors 
to the Workshops. Funds are intended to 
support the educational process of today’s 
most talented filmmakers, photographers 
and media artists.

The Paul Caponigro Scholarship 
The Paul Caponigro Scholarship was 
established in 2009 to honor one of the 
foremost landscape photographers of the 
20th century. Paul has been a part of the 
Workshops community since its earli-
est days and his teaching has influenced 
generations of photographers. Focused 
on supporting students at Maine Media 
College, the scholarship was endowed 
anonymously as part of the New Vision 
Campaign (see opposite page). This year 
the scholarship will be awarded to one or 
more students in the College’s Profession-
al Certificate program. More information 
is available by contacting the Registrar at 
registrar@mainemedia.edu 

The Carter Foundation Scholarship 
The Carter Foundation, founded by 
Wilburt James and Harry Clifton Carter 
of North Carolina and carried on by their 
families, will award a $2,000 scholarship 
to an artist from North Carolina who 
desires further education and training in 
photography.

Yarka Vendrinska Memorial  
Photojournalism Scholarship 
Through a generous donation from Mark 
and Tanya Bohr, the Yarka Vendrinska 
Photojournalism Memorial Fund was 
established in memory of their daugh-
ter, Yarka. A $2,000 scholarship will be 
awarded to a deserving student to attend 
a photojournalism workshop.

Karen Van Allsburg  
Memorial Scholarship 
This memorial scholarship honors Karen 
Van Allsburg, a member of Maine Media 
Women by funding an emerging female 
artist wishing to study documentary, 
landscape, or portrait photography.

Scholarship for Military Veterans 
Creativity and art have long been re-
spected for their therapeutic power. This 
scholarship is made available to return-
ing soldiers to aid in their readjustment 
home. These fully funded scholarships 
(tuition, room and board) are awarded to 
members of any branch of the US Armed 
Forces who were deployed overseas either 
directly, or in support of, Operation Iraqi 
Freedom or Operation Enduring Free-
dom.

The Ike Royer Memorial  
Scholarship for Traditional  
Black & White Photography 
Sponsored by Freestyle Photographic 
Supplies of Hollywood, California, The 
Ike Royer Memorial Scholarship For Tra-
ditional Black and White Photography is 
a $1,500 scholarship awarded to a student 
who incorporates traditional black and 
white photography into their photo-
graphic studies. The scholarship is named 
after the late Isaac (Ike) Royer, who, for 
many years, was a leading advocate of the 
importance of black and white traditional 
photography in a photographic educa-
tion, as well as the Chairperson of  
Freestyle’s Advisory Board of Photo-
graphic Professionals.

The Kevin McCabe Young  
Photographers Scholarships 
The family and friends of Kevin McCabe, 
a Young Photographer alumnus, have 
established a scholarship in his memory. 
The Kevin McCabe Memorial Scholar-
ship is awarded to a deserving and tal-
ented high school student photographer 
from the Central New York State region. 
A second scholarship, also awarded in 
Kevin’s honor, is offered by the Work-
shops and is open to any high school 
photographer. Both of these scholarships 
provide full tuition, lab fees, lodging and 
most meals.

Young Filmmakers Scholarship 
The Workshops awards a full scholarship 
to a deserving and talented high school 
student enrolled in the Young Film- 
makers program.

Young Photographers  
Scholarship for Traditional 
Darkroom Workshop 
An anonymous donor has made a gift of 
$1,000 to be awarded to a talented and 
deserving high school photographer reg-
istered for a traditional B&W darkroom 
Young Photographers workshop.

Bill Rae & Lora Urbanelli 
Peter & Terri Ralston 
Frank Rankin, Rankin's Hardware 
Jeanne Reilly 
Jane Richardson 
Rockport Automotive 
Anthony & Florence Rodale 
Maureen Ryan 
Lisa D. Ryers 
Mike & Sue Schuler 
Glenn, Lori & Adrienne Shannon 
Anna D. Shaw 
Emily Sink 
Steve Sint 
Lawrence M. Smith 
Alan J. Strassman 
Donald Strine 
Joe & Joanna Swayze 
Brenda Tharp 
Yoma Ullman 
Barbara D. Vaughn 
Warren's Office Supply 
Joan W. Welsh 
Bruce & Patti Westphal 
Tom & Mary Ann Young

In Kind (Equipment, Auction  
Donations and Volunteers) 
Anna Baker 
Sally Beaudette 
Dan Burkholder 
John Paul Caponigro 
Paul Caponigro 
Tillmand Crane 
Robert Darby 
George DeWolfe 
Robert Farber 
Michael Grecco 
Brenton Hamilton 
Russell Hart 
Cig Harvey 
Ron Haviv 
Connie Imboden 
John Isaac 
Stella Johnson 
Stephen Johnson 
David Julian 
Sean Kernan 
Frank Lavelle 
Erick Leskinen 
Jay Maisel 
Sally Mann 
Norman Mauskopf 
Microsoft Corporation 
Jean Miele 
Andrea Modica 
Elizabeth Opalenik 
Peter Ralston 
John Reuter 
Traer Scott 
Alison Shaw 
Craig Stevens 
Carlan Tapp 
Maggie Taylor 
Joyce Tenneson 
George Tice 
Alan Vlach 
Ted Wachs 
William Wegman 
Bernie Yomtov

DONORS SCHOLARSHIPS
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© Jill Enfield’s Collodion darkroom
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 America, Inc.

Canon is proud to sponsor the Maine Media Workshops by providing the tools to help 

your creativity flourish. See your vision come alive with innovative Canon products.

What good is your right brain 
without the right tools?
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37077_01

37077_01.pgs  01.14.2008  19:04    PDFX1a  

SPONSORS & EDUCATIONAL PARTNERS
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Maine Media Workshops has long enjoyed valuable relationships with many of the world’s leading imaging technology manufacturers and service 
providers. The Workshops’ sponsors and educational partners continually provide the latest technology and training resources, enriching the school’s  
educational programs by offering students, faculty, and staff access to the industry’s best equipment, software, and training. The Workshops’ staff encour-
ages students and alumni to join them in acknowledging the value of this generous support by purchasing from the school’s growing list of sponsors.
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